T0XPA]. 2H|X[Q}F B &stCt.

AL ALA S

= WAIRIQL AHKIS 22AIZI A
5 |H0l= RS 2712 AAR DIS0| ML WL 22082
IS TSt A
9|
=

C)II

H'-40| R0 H2E 740|1, A|ZHS Ao ZAIOZ Xf2|RS
2 8, M2, ZR|, Ug, 48 5 2= TN ZHHY HetE T2 A

—

Oﬂ\l

0. o150 2ot =

» MAX|EF ACH(Production Era)
= MRISEXT| 7|YES HES MK LICH 27| R4A ZLIZEY| R0 AH|XIE HSHA| %S
= AH|X AL BMECH= 0| 61 22 RO HES W2 71402 T Z|Ufst el (o=
BARSE AUV AGO 22 &
» HAHX|SF ACH(Sales Era)
= 7| THERE AEGH0| HAt EotE 1, AMAL 2 SEO|LE 71, Aty S0| &St EHA
SAHELCH YA0| O ZQ3ICH= QIAE 2| E
= JAUAXXIZ 2510 FAHS 7|E Hjof| 7|YEQ 20| EE D IE, AEHERE S22
B¥9 =H0| A
» DFAIE A|CH(Marketing Era)
= GO WS 7| LHEAM B2 &, A|OFE Ol(market) 22 &ot=(ing) OIAIE 2] 7HEZO]
THERIHT EAX™MOZ2 71HE=0] AIXFIE AHITFE H21ALT] 0tOH OF = HSEI7F QlHLt

» AHKRIO| XISt HEANZ S SoliMd EHOA7|= H2iE +~EHoloF &

» AHIXIZ OB TEO) FOWAI7|0 I50| THXIS BIS01Y 4 QTR WHUEH, SAIZIKoR
g3iol= WAIOZ HFO{0} &

of) olof ot
~ B0I59| EUCT} 43 BRENE )
R (on)H 22(eae) TeiCisiol O/£51m 22, ol 9, £51 52l 420
1se 5B

04. CRM2| @4 23[0]E -

» CRMS ¢12|0|E &}7] g dd
= MRS SHlot1l AHXIR| HAE ARoHCE YZRE H2{0f o
= AH|XS D WHISEH O 2 AE(Interactive Communication) sHOf &
= JHQIStEofolof &

= 7|E 07 0to] HAE SAloHof &




